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Executive  Summary 


Direct  marketing  continues  to  grow  in  the  United  States  as  a  method  for  small 
and  medium-sized  producers  to  increase  their  profits.  Early  results  from  the  U.S. 
Department  of  Agriculture's  (USDA)  National  Farmers  Market  Directory  show  an 
approximate  10-percent  increase  in  the  number  of  farmers  markets  since  1996. 
All  forms  of  direct  marketing,  farmers  markets,  public  markets,  roadside  stands, 
community  supported  agriculture  (CSA),  and  pick-your-own  operations,  are 
becoming  increasingly  popular  with  consumers  who  seek  fresh  and  healthful 
agricultural  products. 

One  way  the  Agricultural  Marketing  Service  (AMS)  can  support  farmer  direct 
marketing  is  to  facilitate  access  to  resources  for  all  participants:  producers, 
vendors,  market  managers,  consumers,  academics,  extension  educators,  as  well 
as  Federal  and  State  employees.  This  bibliography  is  an  example  of  that 
support. 

A  large  body  of  information  exists  concerning  farmer  direct  marketing.  This 
bibliography  represents  the  work  that  has  been  done  since  approximately  1980. 
While  some  pre-1980  publications  have  been  included,  the  cut-off  date  of  1980 
was  selected  based  on  resource  constraints.  Twenty-four  functional  categories 
are  used  to  divide  the  references  from  various  resources  including  private 
industry,  academia,  and  State  and  Federal  Governments.  References  were 
compiled  primarily  from  bibliographies  of  individual  publications  as  well  as 
inquiries  distributed  on  various  Internet  list  servers.  The  bibliography  will  be 
maintained  through  regular  updates  on  the  USDA  Farmer  Direct  Marketing  web 
page  (http://www.ams.usda.gov/directmarketing) . 
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Introductory  Notes 

Categories: 

Effort  was  taken  to  create  topic  categories  which  facilitate  use  of  the 
bibliography.  Despite  the  fact  that  some  references  could  be  listed  in  more 
than  one  category,  references  are  only  noted  once  in  order  to  make  the 
bibliography  as  concise  as  possible.  Thus,  each  reference  is  listed  in  the 
category  which  reflects  the  primary  component  or  objective  of  the  individual 
publication.  For  this  reason,  users  of  the  bibliography  should  keep  in  mind  that  it 
may  be  fruitful  to  check  several  categories  when  researching  a  particular  topic. 

The  "Miscellaneous"  section  was  intentionally  left  without  further  division.  It 
largely  contains  articles  concerning  food  security,  consumer  issues  from  an 
academic  point  of  view,  and  direct  marketing  in  relation  to  economic  and 
community  development. 

Details: 

If  the  National  Agricultural  Library  (NAL)  has  the  particular  reference,  the 
call  number  is  noted  at  the  end  of  the  citation. 

•  Additional  information,  such  as  the  address  of  a  publisher,  is  noted  where 
appropriate. 

•  The  first  sections  (2-7)  are  compiled  alphabetically  by  State.  Later  sections 
(8-24)  are  compiled  alphabetically  by  author. 

Articles  from  newspapers  have  been  omitted. 

Retrieval  of  Materials: 

The  materials  listed  in  this  bibliography,  with  the  exception  of  articles  in  section  1 , 
"Publications  on  Direct  Marketing  by  Wholesale  and  Alternative  Markets  (USDA)" 
are  not  available  from  the  author  nor  from  Wholesale  and  Alternative  Markets 
(USDA). 

If  you  are  looking  for  a  particular  publication  that  does  not  have  contact 
information  listed,  the  following  is  suggested  for  those  with  Internet  access: 
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1 .  Contact  the  National  Agricultural  Library  (USDA)  in  Beltsville,  MD. 
Phone:  (301)  504-5766. 

Also  on  the  World  Wide  Web  at:  http://www.nal.usda.gov 

2.  Cooperative  State  Research,  Education,  &  Extension  Service  (CSREES), 
(USDA)  maintains  a  web  site  which  provides  contact  information  for 
individual  States'  cooperative  extension  programs  and  land-grant  colleges 
and  universities.  The  url  is: 

http://www.reeusda.g0v/l  700/statepartners/usa.htm 

3.  All  State  governments  maintain  a  web  site  which  uses  their  postal 
abbreviations.  Starting  from  a  particular  State's  home  page,  it  would  be 
possible  to  get  information  concerning  the  State's  department  of 
agriculture. 

Example:  New  Hampshire  State  Department  of  Agriculture 
via  the  State  of  New  Hampshire  web  site  at: 
http://www.state.nh.us 

Kansas  State  Department  of  Agriculture 
via  the  State  of  Kansas  web  site  at: 
http://www.state.ks.us 

For  those  without  Internet  access  seeking  a  particular  publication,  contacting  a 
local  municipal  or  land-grant  university  library  or  calling  the  relevant  institution 
directly  is  suggested. 
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1.  Publications  on  Direct  Marketing  by  Wholesale  and  Alternative 
Markets  (USDA) 

"Proposed  Master  Plan,  Montgomery  State  Farmers'  Market,"  December  1983. 
In  cooperation  with  the  Alabama  Department  of  Agriculture  and  Industries. 

"Feasibility  of  Establishing  a  Wholesale  Farmers'  Market  in  Upstate  South 
Carolina,"  December  1988.  By  the  Department  of  Agricultural  Economics  and 
Rural  Sociology,  Clemson  University,  in  cooperation  with  the  South  Carolina 
Department  of  Agriculture,  the  South  Carolina  Agricultural  Statistics  Service,  and 
AMS/USDA. 

"Revitalization  of  Marketing  Facilities  for  Syracuse,  New  York,"  January  1989. 
In  cooperation  with  the  New  York  Department  of  Agriculture  and  Markets  and 
the  Central  New  York  Regional  Market  Authority. 

"The  Southern  Michigan  Fruit  and  Vegetable  Industry,  A  Marketing  Facilities 
Analysis,"  March  1990.  By  the  Department  of  Agricultural  Economics  and  Food 
Industry  Institute,  Michigan  State  University,  and  AMS/USDA. 

"Regional  Farmers'  Markets,  A  Marketing  and  Design  Study  (Missouri),"  January 
1993. 

"Toledo  (Ohio)  Fresh  Food  Public  Market,  A  Feasibility  Analysis,"  January  1994.  By 
Seyfang  Blanchard  Duket  Porter  and  Public  Market  Collaborative  in 
cooperation  with  USDA. 

"New  Agricultural  Marketing  Facilities  for  Northern  Kentucky,"  January  1995. 
"Farmers'  Market  Survey  Report,"  June  1996. 

"The  Feasibility  of  a  Mid-Hudson  Valley  Wholesale  Fresh  Product  Facility,"  August 
1996.  By  Food  Industry  Management  Program;  Department  of  Agricultural, 
Resource,  and  Managerial  Economics;  College  of  Agriculture  and  Life  Sciences; 
Cornell  University  in  cooperation  with  USDA. 

"Redevelopment  Plans  for  the  North  Market,  Columbus,  OH,"  September  1996. 
Urban  Market  Collaborative,  Inc.  and  USDA. 

"1996  National  Farmers'  Market  Directory,"  December  1996. 
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"Southwest  Virginia  Shipping-Point  Market  Project  Cooperative  Development 
and  Facility  Design,"  January  1998.  College  of  Agriculture  and  Life  Sciences, 
Virginia  Polytechnic  Institute. 

"Boston  Public  Market  Facility  and  Business  Development  Plan,"  April  1998.  A 
study  for  the  Massachusetts  Department  of  Food  and  Agriculture,  prepared  by 
Project  for  Public  Spaces,  Inc. /Public  Market  Collaborative. 

How  to  Establish  a  Farmers'  Market  on  Federal  Property,  April  1998. 
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2.  Reports/Guides  for  Establishment  and  Operation  of  a  Farmers 
Market 

(Listed  alphabetically  by  State  of  origin  -  miscellaneous  at  end) 


Baharanyi,  Ntam.  "Marketing  a  Market."  Tuskeaee  Horizons.  Tuskegee 
University  (Alabama).  Vol.  2,  No.  2,  pp.  14-15,  Fall  1991.  (NAL  Call  No.  S31.T84) 

California  Department  of  Food  and  Agriculture.  "Organizing  a  Certified  Farmers 
Market."   Direct  Marketing  Program,  February  1988. 

Colorado  Department  of  Agriculture.  "Direct  Marketing,  and  Information 
Exchange:  Farmers  Markets."  Colorado  Department  of  Agriculture  and 
Colorado  State  University  Cooperative  Extension  Service,  1988. 

Feingold,  Jean.  "Creating  a  Farmer's  Market  Starting  from  Nowhere."  Florida 
Cooperative  Extension  Service.  Institute  of  Food  and  Agricultural  Sciences, 
University  of  Florida.  SP  73,  1990. 

Florida  Department  of  Agriculture.  "Developing  a  Community  Retail  Farmers 
Market."  Division  of  Marketing,  undated. 

Mizelle,  William  O.,  Jr.  "Organizing  A  Community  Produce  Market."  Cooperative 
Extension  Service,  University  of  Georgia.  Bulletin  786,  February  1978. 

Courter,  J.W.,  C.W.  Sabota,  and  Lee  Rife.  "Establishing  a  Community  Farmers 
Market."  Cooperative  Extension  Service,  University  of  Illinois  -  Urbana- 
Champaign.  Publication  HM-480,  June  1987. 

Iowa  Department  of  Agriculture  and  Land  Stewardship.  "Farmers  Market 
Development  Manual."  Horticulture  Section,  January  1987. 

Marr,  Charles  and  Karen  Gast.  "A  Guide  to  Starting,  Operating,  and  Selling  in 
Farmers  Markets."  Kansas  State  University.  MF-1019,  1991 . 

Freedgood,  Julia.  "How  to  Organize  and  Run  a  Successful  Farmers  Market." 
Massachusetts  Federation  of  Farmers  Markets,  March  1987. 

State  of  Massachusetts.  "Organizer's  Guide  for  Setting  Up  an  Open  Air  Farmer's 
Market."  Food  Resource  Coordinator,  Division  of  Social  and  Economic 
Opportunity,  Executive  Office  of  Communities  and  Development,  100 
Cambridge  Street,  Room  1 103,  Boston  MA  02202,  undated. 
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Michigan  State  University.   "Step  Manual  for  Organizing  and  Establishing  a 
Municipally  Sponsored  Retail  Farmers'  Market."  Cooperative  Extension  Service 
and  the  School  of  Urban  Planning  and  Landscape  Architecture,  1983. 

Minnesota  Department  of  Agriculture.  "Direct  Farm  Marketing  Guidebook  for 
Farmers  Markets."  Marketing  Division,  undated. 

Anderson,  Jim  and  Chuck  DeCourley.  "Farmers  Market  Guide."  Cooperative 
Extension,  University  of  Missouri.  MP675,  1992. 

Bjergo,  Allen.  "Organizing  a  Farmers  Market."  Cooperative  Extension  Service, 
Montana  State  University.  Bulletin  1 145,  April  1976. 

Oregon  State  University.  "Developing  and  Managing  a  Farmers  Market  in 
Oregon."  Cooperative  Extension  Service.  Extension  Circular  1 16,  February  1983. 

Pennsylvania  Department  of  Agriculture.  "How  a  Parking  Lot  Became  a 
Successful  Farmers'  Market,"  undated. 

Pennsylvania  State  University.  "Starting  and  Strengthening  Farmers  Markets  in 
Pennsylvania."  Center  of  Rural  Pennsylvania,  Cooperative  Extension  Service, 
1994. 

Jenkins,  Robert  P.  "Establishing  and  Operating  a  Farmers  Market:  A  Manual  for 
Sponsors,  Boards  of  Directors,  and  Managers  of  Farmers  Markets."  Agricultural 
Extension  Service,  University  of  Tennessee.  Publication  847,  1985. 

University  of  Texas.  "Handbook  for  Establishing  and  Operating  Farmers' 
Markets."  Cooperative  Extension  Service.  B-l  665,  1995. 

Humstone,  Elizabeth.  "Planning  Farmers  Markets  in  Vermont."  National 
Endowment  for  the  Arts,  November  1975. 

Kenyon,  David,  Jim  Bell,  and  Tom  Edgar.  "Planning  a  Farmers  Market." 
Extension  Division,  Virginia  Polytechnic  Institute  and  State  University.  Publication 
776,  June  1978. 

Washington  State  Farmers  Market  Association.  "A  Handbook  for  Washington 
State  Farmers  Markets,"  undated. 

Florida  State  Horticultural  Society.  "Proceedings  of  the  Ninety-Ninth  Annual 
Meeting  of  the  Florida  State  Horticultural  Society."  Miami  Beach,  FL,  October 
1986. 
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Holmes,  Deidre.  How  to  Start  and  Run  a  Farmers'  Market  or  Other  Public  Market. 
Center  for  Community  Futures,  P.O.  Box  5309,  Elmwood  Station,  Berkeley,  CA 
94705,  undated. 

Mauldrew,  Linzi.  "Steps  in  Organizing  a  Small  Farmer's  Market  Strategy  for 
Survival  of  Small  Farmers."  Professional  Agricultural  Workers  Conference. 
Proceedings,  1984. 

Natural  Organic  Farmer's  Association.  "Organizing  Farmers'  Markets."  NOFA 
Pamphlet  #1,  1975. 

Southland  Farmers'  Market  Association.  "Organizing  a  Farmers'  Market."  1308 
Factory  Place,  Unit  68,  Los  Angeles,  CA  90013,  1997. 

Southland  Farmers'  Market  Association.  "Managing  a  Farmers'  Market."  1308 
Factory  Place,  Unit  68,  Los  Angeles,  CA  90013,  1997. 

Stewart,  Jo.  "A  Guide  for  Organizers  of  Home-Grown  Markets."  Little  Rock: 
Winthrop  L.  Rockefeller  Foundation,  1989. 

Sustainable  Food  Center.  "Farmers'  Market  Workbook:  How  to  Start  a  Farmers' 
Market  in  Your  Community."  434  Bastrop  Highway,  Austin,  TX  78741,  undated. 

Kinsman,  Gordon.  "Nova  Scotia  Farmers'  Markets."  Nova  Scotia  Department  of 
Agriculture  and  Marketing,  June  1990. 
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3.  Reports/Guides  on  Direct  Marketing 

(Listed  alphabetically  by  State  of  origin  -  miscellaneous  at  end) 


Adrian,  John  and  Veronica  Vitelli.  "Pick-Your-Own  and  Farmers'  Markets:  Direct 
Marketing  Alternatives  for  Alabama  Growers."  Alabama  Agricultural  Experiment 
Station.  Bulletin  544,  1982. 

Tronstad,  R.  and  J.  Leones.  "Direct  Farm  Marketing  and  Tourism  Handbook." 
Arizona  Department  of  Agriculture,  1995. 

Vaupel,  S.  "Direct  Marketing  in  California."  California  Agriculture,  pp.  4-6,1985. 

Ensor,  Stuart  and  Hugh  Winn.  "Direct  Marketing."  Farm  and  Ranch  Series. 
Cooperative  Extension  Service,  Colorado  State  University,  January  1993. 

Kerr,  Stephen,  Jimmy  Hicks,  and  Robert  Reese.  "Selling  Locally  Grown  Produce: 
Markets  for  Connecticut  River  Valley  Farmers."  Connecticut  River  Valley 
Agricultural  Project,  1982. 

Mizelle,  William,  O.,  Jr.  "Marketing  Alternatives  for  Georgia  Fruit  and  Vegetable 
Growers."  Cooperative  Extension  Service,  University  of  Georgia.  Bulletin  805, 
April  1978. 

Parker-Clark,  V.J.  "Marketing  Your  Produce  Directly  To  Consumers." 
Cooperative  Extension  System,  University  of  Idaho,  undated. 

University  of  Idaho.  "Alternative  Agricultural  Enterprises:  Production, 
Management  and  Marketing."  Cooperative  Extension  System,  1993.  (NAL  Call 
No.  S494.5.A65A473-1993) 

Sullivan,  G.H.,  V.  Kulp,  R.  Treadway,  and  P.  Kirschling.  "Direct  Farm  to  Consumer 
Marketing  -  A  Profitable  Alterative  for  Family  Farm  Operations."  Indiana 
Cooperative  Extension  Service,  Purdue  University.  HO-1 60,  1981 . 

Stegelin,  Forrest  E.  "Farmer-to-Consumer  Direct  Marketing."  Cooperative 
Extension  Service,  University  of  Kentucky,  1986. 

Stegelin,  Forrest,  John  Strang,  and  Randy  Weckman.  "Understanding  Produce 
Marketing  for  Kentucky's  Direct  Marketers."  Cooperative  Extension  Service, 
University  of  Kentucky.  ID-107,  1991. 
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Stegelin,  F.,  J.  Strang,  and  R.  Weckman.  "Promotion  and  Advertising  for 
Kentucky's  Direct  Markets."  Cooperative  Extension  Service,  University  of 
Kentucky.   #106,  August  1991 . 

Bahn,  H.M.  "Direct  Marketing  Options  for  New  England  Producers." 
Cooperative  Extension  Service,  University  of  Massachusetts.  NE-246,  May  1981 . 

Propst,  Dennis,  Patricia  Newmeyer,  and  Thomas  Combrink.  "Direct  Marketing  of 
Agricultural  Products  to  Tourists."  Cooperative  Extension  Service,  Michigan  State 
University.  Extension  Bulletin  E-1960,  September  1986. 

Erwin,  A.L.  "Expanding  Farm  Market  Opportunities."  Annual  Report  of  the 
Michigan  State  Horticultural  Society.  Michigan  State  Horticultural  Society,  pp. 
94-97,  1992.  (NAL  Call  No.  81-M58) 

Minnesota  Department  of  Agriculture.  "Direct  Farm  Marketing  Guidebook  for 
Growers."  Marketing  Division,  undated. 

Jenkins,  Robert.  "Farm  Markets  for  Fruits,  Vegetables  &  Specialty  Items." 
Cooperative  Extension  Service,  University  of  New  Hampshire.  PB 1 097-1 5M-8/84, 
1984. 

Nayga,  R.,  M.  Fabian,  D.  Thatch,  and  M.  Wanzala.  "New  Jersey  Farmer-to- 
Consumer  Direct  Marketing  Operations:  Sales,  Advertising,  and  Other  Issues." 
New  Jersey  Agricultural  Experiment  Station.  P-02453-2-94,  1994. 

Carolina  Farm  Stewardship  Association  and  Cooperative  Extension  Program, 
North  Carolina  A&T  State  University.  "The  Green  Book:  A  Farm  Marketing 
Guide."  1 15  W.  Main  Street,  Carrboro,  NC  27510,  undated. 

North  Carolina  Agricultural  and  Technical  State  University.  "Direct  Marketing  for 
Small  Farmers."  (Video)  Cooperative  Extension  Program,  1992. 

Smith,  Pat  and  Robert  Askew.  "Ideas  on  Direct  Marketing  of  Fresh  Produce." 
Cooperative  Extension  Service,  North  Dakota  State  University.  Circular  EC-663, 
August  1979. 

Erwin,  J.W.,  L.H.  Chatfield,  and  J.L.  Robertson.  "Market  Structure  and  Strategies  in 
Direct  Marketing  of  Fruits  and  Vegetables  in  the  Midwest."  Agricultural  Research 
and  Development  Center,  Ohio  State  University.  Research  Circular  No.  276, 
March  1983. 
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Lloyd,  Renee  M.,  James  R.  Nelson,  and  Daniel  S.  Tilley.  "Should  I  Grow  Fruits  and 
Vegetables?  Direct  Marketing  for  Fruit  and  Vegetable  Crops."  Cooperative 
Extension  Service,  Oklahoma  State  University.  OSU  Extension  Facts  No.  183, 
1990. 

Fetters,  Theresa.  "Direct  Farm  Marketing  Practices  and  Activities  in  Oregon." 
Cooperative  Extension  Service,  Oregon  State  University.  Special  Report  #570, 
1980. 

Jackson,  Bob  and  Roland  Groder.  "Direct  Farm  Marketing."  Cooperative 
Extension  Service,  Oregon  State  University.  Extension  Circular  945,  May  1978. 

King,  Ansel.  "Direct  Marketing  South  Carolina  Farm  Products."  Cooperative 
Extension  Service,  Clemson  University  (South  Carolina).  Circular  638,  1984. 

Brooker,  John.  "Direct  Marketing  of  Fruits  and  Vegetables  in  Tennessee." 
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and  Vegetables."  Texas  Agricultural  Market  Research  and  Development 
Center  and  the  Department  of  Agricultural  Economics,  Texas  A&M  University, 
Agricultural  Experiment  Station.  Research  Report  MRC  81  -1 ,  1 981 . 

Hall,  Charles  R.  and  Jeff  L.  Johnson.  "A  Guide  To  Successful  Direct  Marketing." 
Texas  Agricultural  Extension  Service  -  College  Station,  Texas  A&M  University,  1992. 

Texas  A&M  University.  "Fresh  Product  Marketing."  Texas  Agricultural  Extension 
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